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If you have any announcements that require a quick response from your clubs or regions, please forward it to me at
htrujillo@rlbayless.com and we will let the Association of Desk and Derrick Clubs know. We will complete the ADDC Insight by the
5th of each month. (or at least try!)
We encourage every member, every club and every region to contribute. All suggestions are welcome.
Thank you to all that have contributed articles, items and ideas for the ADDC Insight.

~Helen Trujillo
DESK AND DERRICK CLUB OF FARMINGTON, NM
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President Eisenhower and VP Richard Nixon golf at
Cherry Hills Country Club in Denver on Sept 11, 1953

AT THE 1953 CONVENTION IN DENVER, THEN VICE
PRESIDENT RICHARD NIXON MADE A SURPRISE
APPEARANCE TO THE 2ND ANNUAL CONVENTION
ATTENDEES.
IT WAS ALSO THE FIRST TIME THAT A TV STATION IN
DENVER WENT LIVE AND COVERED THE VISIT AND
SPEECH.
~Information submitted by
Linda Rodgers, Desk and Derrick Club of Farmington
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~Submitted by Audra Horton
Desk and Derrick Club of Abilene

Field Trip #8 – Petroleum Engineering
Research Building, Silent Wings
Museum, Berg Stained Glass Studio
Don’t want to venture outside of Lubbock during
convention? You can take a short bus ride to the Terry Fuller Petroleum Engineering Research Building, located
on the Texas Tech University campus. This new, innovative building provides an environment that integrates
formal teaching methods with hands–on practical applications using cutting edge research facilities and
techniques. TTU is one of the leading producers of industry ready petroleum engineers. We will tour this state of
the art facility that features a mud lab, core lab, CT Scanner, mercury lab, corrosive materials lab, enhanced oil
recovery lab, PVT lab, unconventional lab, production lab and visualization lab. We will also see the latest in
drilling simulation centers. For more information about the Terry Fuller building, go to
http://www.depts.ttu.edu/communications/media/press‐kits/PE‐grandopening.php. Oh, and by the way, Terry Fuller will be the
Industry Luncheon speaker on Friday.

A CORRECTION WAS MADE ON THE
REGISTRATION PACKET. IT HAS BEEN FIXED
AND WILL BE POSTED ON THE WEBSITE
SOON.

Then it is on to the inspiring Silent Wings Museum for a short guided
tour of the history of the World War II Glider Pilot Program. Lunch,
catered by the Cast Iron Grill, will follow in the museum’s hangar,
which houses a full‐sized glider plane and other
interesting memorabilia.

After lunch, we will depart for Berg Stained Glass Studio.
The Berg family tradition lives on in the largest stained
glass studio in the Southwest. Learn the intricacies of the creation of
a stained glass window from start to finish. See artistic renderings, and watch how the colorful glass tiles are faceted, cut and
arranged to create spiritual works of art. As an added bonus, we will travel to local churches to view some of the illuminating Berg
family creations.
~Audra Horton

Seminar #S14 – Writing Your Family Memoirs
Got an interesting family story you want to tell? Want to write the next great American novel? This is an intensive workshop of
ideas and inspiration for writing your family stories and history. Handouts and resource materials on how to organize your
information, formatting a book, and publishing options will be provided to class participants.
Natalie Bright is not only an outstanding member of the Region V Amarillo Desk and Derrick Club, but she is also a published auth or.
She is a Chicken Soup author, has written articles for numerous magazines and publications, the most recent being APPLESEEDS
Magazine for Kids, and she blogs for three different sites – WordsmithSix, Women Writing the West, and Prairie Purview. Abilene
Christian University Press selected her story for their West Texas Christmas Stories, a collection of stories by 30 Texas authors. She
has also published an eBook about the loss of a child based on her own
experience. One of our favorites is her book, Oil People, dedicated to the hard‐
working, committed people of the oil industry.
If you are taking the Palo Duro Canyon field trip, google Natalie Bright. She has a
blog she writes about the canyon and all its gorgeous colors!
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The 65th ADDC Convention in Denver, CO
September 21-24, 2016
Convention Headquarters: Crowne Plaza Hotel, downtown Denver, $169 single-quad occupancy
Airport to Hotel: RTD expects to have its light rail line finished from the airport to Union Station with free shuttle from
Union Station to within 2 blocks of the hotel; Super Shuttle; cab service.
Probable Field Trips: Experience oil/gas field activity and visit a wild animal sanctuary; ride a narrow-gauge train and
visit a silver mine; visit the USGS ice core lab and core research center; visit a gold mill; etc.
Probable Seminars: Natural Gas Marketing; Public Speaking; History of Mining and Oil Exploration in Colorado; etc.
Thursday Evening: Dinner and Movies - spOILed, Fracknation, etc.
Friday Evening: An Evening of Reminiscing – no costumes required. “Legendary Ladies” in the United States and in
Desk and Derrick.
Getting Around: Denver B-cycle was the first large-scale municipal bike sharing system in the United States with dozens
of special bike stations (B-stations) in downtown Denver and one close to the hotel. Car2go, Avis Zipcar, Occasional Car,
eGoCarShare, Hertz, and Enterprise are some of the car share operators in the Denver area; find one parked near the
hotel.
Local Attractions: Museums, theaters, restaurants, sports venues, and bowling alley are within easy walking distance of
the hotel.
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ADVERTISING
Have you suggested
having your company
advertise in the DDJ?
For a full page
advertisement one
time is only $200!
Visit “Publications”
on our website for
the advertising
contract and forms.
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~By Brad Szollose
Award‐winning Author of Liquid Leadership: From Woodstock to Wikipedia
In case you have just arrived on planet earth, there is a new
generation causing havoc in business these days. Young, tech
savvy, independent thinkers, they go by many names:
Millennials, Digital Natives, Gamers, Generation Y, Echo
Boomers, etc… whatever you call them – anyone 37 years of
age and younger, is entering the workforce with a new set of
rules. “Why can’t they just get a mortgage, buy a minivan,
have 2 kids, and get tired like the rest of us”?
The simple answer is this: Millennials were not raised like the
rest of us. They were raised on interactive toys, parents and
teachers who treated them like adults, trophies for showing
up and of course, video games. Because of this difference,
what motivated Baby Boomers in the past will not motivate
the next generation.
Now I’m not delusional. Make a mistake on an oil rig in the
middle of nowhere and people die. Instead of coddling the
next generation, let’s take the very best from Baby Boomers
and Gen X, while integrating some of the very best from
Millennials to create a 21st century hybrid.
By the way, generational labels are not boxes to stick people
into, but clues to help us understand behavior, career
expectations and how to manage it all. Baby Boomers are
still running the show, but it is Generation X who is the most
frustrated. They showed up on time, wore a suit and obeyed
the rules and now it is The Millennial who is getting all the
attention.

Role model
mentorship
Over a decade ago the US Army noticed a 10 percent increase
in the dropout rate among new recruits during basic training.
Why? Millennials didn’t respond well to the traditional
intimidation and ego crushing tactics of the previous
generations. You see, this is a generation that wasn’t yelled
at or paddled. So boot camp was their first real taste of
military‐style discipline. Many quit.
Now you personally may have raised your children the old‐
fashioned way, but over the past 35 years the majority of
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parents dropped corporal punishment and hierarchy in favor
of a child‐centric approach. The public school system
adopted this child‐centric approach as well. And THIS
changed the way Millennials see authority figures. They see
them as peers.
To handle this difference, the US Army training centers
decided to stop the hemorrhaging of new recruits by
implementing methods that Millennials understand – lead by
example.
Commanding Officers (CO) were now required to go through
basic training with new recruits. But they didn’t stop at that.
Many a CO accompanied their graduates into deployment in
Iraq and Afghanistan.
The son of a close friend, Gabriel, returned from two tours of
duty in Iraq, regaling us with stories of how he and his
commanding officer flushed out insurgents together. He
stated with confidence to me and my wife, “My drill sergeant
did everything I did. Side by side.” The same CO who
accompanied him through basic training.
We have gone from the command style of Louis Gossett, Jr.
and Richard Gere in the movie An Officer and a Gentleman to
the mentorship style of Kevin Costner and Ashton Kutcher in
The Guardian.
So, how do you create this for your business? I know to some
of you this sounds crazy, but a leader will get farther by being
a role model instead of a boss.
BTW: I have put this into
practice at my own companies
with phenomenal results.
As long as we look at
Millennials through the lens
of Baby Boomer
expectations, we will be
forever miffed by their
behavior. You are managing
independent thinkers, and
that requires different
tactics.

Instead of hiding in the office, get out there and show ‘em
how it’s supposed to be done. After all, they expect to meet
the owner, get a selfie with the CEO, and get the chance to
show off their ideas. Remember, they have had a lifetime of
acting this way with parents, teachers and authority figures.
Now some of you are thinking, “I don’t have time for this.
Why do I have to show them how it is done?” Again, they
were raised like the rest of us, so there are huge chunks
missing from their knowledge of what is expected of them in
the workplace. Don’t believe me? There are year‐long
programs for high school and college students to teach young
adults the basics of how to act in the business world! Google
“Year Up” to see what I mean.
Set the tone within your organization at orientation. Tell this
next generation what is expected of them. A 15‐minute visit
from an executive goes a long way to retention and
motivation. “The owner took the time to chat with us?
Wow.”
Start reversing your mentorship a bit. Meet with young
people and listen to their ideas. You may be shocked to
realize that they have a better grasp of business thinking than
many of us did at that age…they just don’t know that flip‐
flops are inappropriate business attire.
Remember, people know how to manage themselves
nowadays, you just need to lay down the ground rules and
guide them – leaders instead of bosses.

Create mission‐
driven goals
Video games have been the biggest influence on this
generation and I’ll prove it to you. I am not talking about
Pong or Ms. Pac‐Man, I am talking about highly complex
video games that have multiple players and levels taking
years to play sometimes.
What do you learn in a video game? You learn the rules and
politics intuitively through participation. You don’t read a
book on how to play the game because that would take too
long. Speed is paramount to mastery. Mistakes are how you
learn. Leadership positions are rotational according to skill
sets that are needed in the moment. Look for peers and
mentors to help you win the game, and once you have
stormed the castle and won the game, discard everything you
just learned because the rules will change at the next level.
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Does any of this behavior sound familiar? Millennials believe
that making mistakes is HOW you learn, while Baby Boomers
were taught that if you make a mistake your career is over.
The 21st century is about getting to the finish line as fast as
possible. One generation is risk averse, the other is risk
obsessed. Using your team according to skill means
leadership roles are always in flux, ever changing. Millennials
see an environment of constant change as normal!
Since they were raised on missions, do the same in your work
environment. Lay down a simple set of rules. Tell them what
is expected of them. And take them through it until you are
confident they can do it on their own. Then step back and let
them do it. Lather. Rinse. Repeat.
Imagine how much you can accomplish if you treat your
teams like battle field commandos driven by mission success
instead of just doing the work. And reward according to
accomplishments.

Handling career
expectations
When I was a kid, my father gave me the speech…”I’m your
father, not your friend. When I tell you to jump, you say ‘how
high?’ When I tell you to get out of bed, don’t ask questions.
Just do it. Understand?” I nodded and said a quick “yes sir”.
There was no talking back for Boomers. He
continued…”Maybe when you are about 35 years of age, I’ll
find you interesting enough to have a beer with you and we
can be friends. Until then, go get your work clothes on. We
need to clean out the gutters.” Then he added, “Don’t tell
your mother we had this conversation…you know how she
gets.” I was 10 years old.
Boomers (like myself) were taught from childhood to sit
down, shut up and listen. Television, radio, magazines and
books, even the school classroom experience is based on this.
We had to show up on time, obey the rules, keep your mouth
shut and do our job. We proved ourselves on the job by
working harder than the next person. We did what we were
told to do. If we questioned the boss we could get fired.
At 30 you took on more responsibility and were paid
accordingly. Experience was important, and so was loyalty.
By the time we reached 40 and 50 years of age, we moved
into middle management, and were awarded a bigger salary
and a corner office, a status symbol of the 20th century.

Much of this advancement did not require a college
education, but it did require an investment in training. By 60
we were supposed to be retired, own our own company or in
the boardroom. This career path was linear. It took time.
And not one of us ever expected to chat with the CEO until
we had earned the right to do so, either through age, title or
experience.
Why does this matter? Because we Baby Boomers are still
carrying this career path expectations in the back of our
minds. We have expectations attached to age…and
experience. In our minds Age + Time + Experience = Status
and Salary.
You may not realize this, but earning the corner office is an
outdated status symbol of 20th century. If you are a Baby
Boomer ask yourself when was the first time you learned how
to use a computer? 20? 30? 40 years of age? We adapted
to the new technology. Millennials on the other hand
learned computers and video games before they could read
and write.
Just pay attention to how easily young operators are using
the toggle and joystick controls on a big rig crane. Or how
easily Millennial‐aged drivers can use onboard computers.
Yes, they have a skill set we need. But more importantly, this
generation sees business as a collaborative effort to get the
work done for the benefit of the customer. Technology is
simply the platform they use. Ask a Millennial what they hate
the most, and the answer is inefficiency. They want to work
smarter, not harder.
So when a 28‐year old college graduate with a few years of
experience enters your company, they are entering on the
career path pyramid where the 40‐year old is right now. A
position and skill set that used to take 16 years of hard work
and dedication to obtain are an innate part of Generation Y’s
skill set. And by the way: Gen Y doesn’t want the corner
office. They want experiences they can brag about.
Since many a Baby Boomer is still clinging to that linear career
path I just explained, when a Boomer is 56 and their boss is

30, they can feel like a failure. Get ready, like it or not,
leadership is getting younger.
Flatten your hierarchy if you want your organization to speed
up, and communicate more efficiently. Having trouble
finding hard workers from this next generation? I say this:
Instead of trying to get young people to work harder, find a
Millennial that is already working hard, and groom them.
Once they have proven themselves, give them training and
promote them. Once you feel confident that they know what
they are doing, let them hire the next batch of hard working
Millennials.
Since people tend to hire people like themselves, a
hardworking, conscientious individual that cares about your
organization will hire another hard working conscientious
worker as well. And if Millennials expect to be in
management at a much earlier age, if they prove themselves,
let ‘em. After all, they have the energy.
This idea that people should be promoted according to age
and seniority is no longer a valid way to run a business. It’s
the number one reason why we have incompetent people in
management. Shift your criteria according to skill sets,
training and effort, and contribution to your organization.
Age and seniority should be last on that list. It’s going to
ruffle a few feathers, but it will keep your company
competitive in today’s business environment.

Momentum
Growing up in Pennsylvania I know what hard work is,
especially in the steel, oil and coal industries. It’s been a
bumpy ride for the past 20 years, but now there is a unique
chance to get that much needed infusion of talent from the
next generation. Keep the momentum going! Millennials
aren’t going to change, but if you know how to get the most
from them, you will see the reinvention of your industry. And
more importantly, sleep better knowing the next generation
has been groomed to take the reins.

~Permission to reprint granted by

The official magazine of the
Association of Energy Servicing
Companies (AESC)
19 | P a g e

Brad is a business consultant and
keynote speaker who helps smart
companies understand how much
technology has transformed corporate
culture and behavior…especially the
behavior of Generation Y Millennials,
and how that impacts management,
interaction and expectations in The
Information Age.
Brad is a former C‐Level Dot Com
Executive who went from entrepreneur
to IPO in 3 yrs—co‐founding K2
Design, the very first Dot Com Agency
to go public on NASDAQ. At its height,
K2 was valuated at over $26 million.

Read more at
http://liquidleadership.blogspot.
com/p/about‐brad.html
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If you get questions from people about what Desk and Derrick is, and how we are about Energy Education, point them to our web
page. People will discover the many facets that is Desk and Derrick!
https://www.addc.org/education.htm
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More about Oilfield Data: Everything is Important Pt 2
May 5, 2015 by John Fierstien

Continuing from where we left off in last week’s Big Data or Small Data – in Today’s Oilfield Everything is Important,
(and last month’s ADDC Insight) we will share more about how we make the colossal amount of data we process
available to you.

What you see
The largest collection of data that Drillinginfo has is
currently what we internally refer to as DIV1 – what you
normally access by clicking on “search” from the logged-in
home page. Customers see this as our classic product. It
consists of hundreds of tables, millions of records and
ranges from well data, lease data, production data and links
to other files and documents as well as a storage area for
customers and DI to place their own data to share called
DNA.
DI 2.0 is probably the second largest collection of data. It
contains much of the data from DIV1 with the added benefit
that some of it has been cleaned up and better organized.
However, it also contains new things that DIV1 does not
such as directional surveys and other map layers.
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What you see (cont.)
DI Desktop is a production database accessible to customers using our desktop application. It contains US and
international production. DI Desktop uses much of the same data sources as DIV1 production but additional/different
processing, allocation and calculations are done on this data. This data can also be seen on the web, and if you go
to 2.0 you will see it in the production layer.
DI International is a large collection of well, land/contract/bids, scout, seismic surveys, pipelines, financial and field
information covering much of the world. The international team collects current information as well as historical
information.
And we’re not standing still in terms of our delivery of data – in a few weeks we will release a new browser-based
interface that is faster and sleeker. Stay tuned for that.

How we put it together for you
Drillinginfo has 7 main processing centers where data is collected, processed and/or ingested.
Austin – headquarters. Most of the digital US data put into the database is processed from this location. They also
do most of the GIS activities from this location including spotting leases, lease polygons, pipelines and any other
specific map collection project. Additionally, the Austin and Littleton, CO offices are the main centers for high level
analytical and geological analysis.
North Austin is now the center for lease, permit, completion, directional survey and a host of other information.
Mexico – is a processing center for a lot of data that comes into Drillinginfo including special projects. They work
closely with the North Austin office ensuring data is processed in a timely manner.
The largest paper collection of data probably exists in the Dripping Springs office. It predominantly consists of logs
and scout tickets. The facility is a processing location where much of this information is being turned into digital
images for eventual inclusion onto the website.
South Texas is the center that processes well logs converting them to LAS files (digital values of the curves). The
logs are set up and finalized in Kingwood with the curve creation being done in Matamoros.
Our Grand Prairie, Texas office processes our county lease documents allowing customers to view them online
instead of having to travel to the county courthouse.
The UK Office – Located near Stroud in Stonehouse. This office is responsible for the collection, processing and
ingestion of all data outside of the United States (with the exception of production). They collect, process and ingest
scout, well, contracts (lease/land), operator activities, fiscal, legal/government and transportation/pipeline data. Our
scouts that live and collect data around the world report their data to the UK office.

What you know is what you collect – know everything
Think about it. I wouldn’t begin to think about collecting information on heart transplants. I don’t know anything about
it and if I did collect information it is very possible that what I did collect would be useless to the person needing or
trying to analyze the data.
I can do a much better job collecting information on something that I already know a lot about and know how to
analyze it.
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What you know is what you collect – know everything
(cont.)
I’m going to indulge myself a bit and tell you a story that happened to me that helped define what it means to know
this industry.
I got invited to our world scouts/editors meeting a couple of years ago. We
do this every year by bringing together all our scouts and editors that cover
the industry from all parts of the world. One late afternoon’s recreational
event was Oil Trivia where we grouped into teams and competed to see
who knew the most about the industry. I was fairly confident, I’ve been in
this industry a long time – my team was going to do great. One of the early
questions was a picture of an offshore rig. “Name this rig?” Two of my
teammates instantly named it. What, I thought to myself, who knows the
names of drilling rigs just by looking at a picture? “Name the oil minister of
India?” Again several people knew it – except me. It was fun but for me it
was a spectator sport. OK I knew a couple of answers but my teammates
were clearly the stars. The moral of this story is – no one knows everything and it usually takes a team of really
bright people that have their own specialty to come up with the right answer. Data collection and interpreting it
correctly is the same thing.

A tiny example
Elevations are really important. Knowing the correct elevation can mean the difference between drilling an oil well or
a water well. Elevations can be gotten from a variety of places – completion reports, activity reports, etc. Question:
Where is the best place to get the elevation of a rig? The answer is obvious – inside the doghouse. I recall seeing
the actual surveyors report showing the elevations of the ground, KB, DF, etc. taped or pinned on the wall in the
doghouse. The information directly from the surveyors report should be about as good as you can get.
OK, it is impossible for me to get the elevation from the doghouse on a well that was drilled in 1993. The next best
place is probably the log header. The geologist has the most skin in the game if it is wrong. When I worked as a
geologist and I happen to have been out on the well at the time it was logged I always verified the data on the log
header matched the data in the doghouse. (Even when I wasn’t out on the well and it was my well, I always verified
the elevations after the logs came in and before the final prints came in). A person not familiar with the industry
might assume that pulling the elevations from the completion report or an activity report might be the best place
because they are official forms required to be filed with the state. However, experience has shown me the log is
probably the most accurate place to find the elevation.
Above is a screenshot of a completion report in Wyoming. Since the
tallest point on the earth is about 29,000 feet, a rig sitting on the
ground at 486,932 feet seems very unlikely.

John Fierstien
John Fierstien is the Director of Data Inventory. He has worked as a geologist for several E&P companies and as
someone who has been helping to create some of the best tools for geologists and geophysicists to help them find
oil and gas. He received his Bachelor of Science in Biology and Geology from Central Michigan University and his
Master of Science in Geology from the University of Pittsburgh

Permission to reprint granted by
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…ADDC Certification COMMITTEE

Submitted by Sheryl Minear, Chairman
Desk and Derrick Club of San Antonio
As most of you know, this year was the inaugural year for the presentation of certification programs at regional meetings. There
was a total of seventy‐eight (78) individuals who attended programs presented at Region I, Region II, Region III, Region IV, and
Region V meetings. I think this was an exceptional response to this new concept. I have already had several regions contact me
about presentations next year. I want to thank all of the committee
representatives as well as everyone involved in coordinating these
programs.
On behalf of the
committee I
would like to
thank the
members for
their support of
this excellent
education
program.

Latisha Campos, Region VI committee representative, has developed a
PowerPoint about the program which has been approved by the ADDC Board
and should be posted to the ADDC website in the near future.
The next program
presentation will
be at the 2015
ADDC Convention
on Thursday,
September 17. Mr. Robert Smith, Geology Adjunct Instructor at Cisco
College located in Abilene, Texas will be the instructor and the subject
will be Geology. Please make plans to attend.
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…ADDC Membership COMMITTEE
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…ADDC Membership COMMITTEE (cont.)

Make sure to give the
Survey Form to guests
and fill out the proper
forms for meal
reimbursement.
Click here to find them
on the ADDC Website!
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2015 ADDC Board of Directors
President
President Elect
Vice President
Secretary
Treasurer
Immediate Past President
Executive Assistant
Parliamentarian
ADO Manager
Region I Director
Region II Director
Region III Director
Region IV Director
Region V Director
Region VI Director
Region VII Director

Lori Landry
Connie Harrison
Maggi Franks
Mark Loch
Christina Forth‐Matthews
Linda Rodgers
Dorothy Semon
Sheryl Minear
Andre' Martin
Penny Jacobs
Debra Perjak
Val Blanchard
Cindy Miller
Kate Ediger
Anna Lewis‐McBeth
Deborah Porath

Our Motto, Purpose and
Mission
MOTTO
Greater Knowledge ~ Greater Service

PURPOSE
The purpose of this club shall be to promote the
education and professional development of
individuals employed in or affiliated with the
petroleum, energy and allied industries and to
educate the general public about these
industries.

MISSION STATEMENT
To enhance and foster a positive image to the
global community by promoting the
contributions of the petroleum, energy and allied
industries through education, by using all
resources available.
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llandry@beanresources.com
connie.harrison@valero.com
maggsmf@aol.com
mark.loch@me.com
christina@aoginternational.com
lindar@pescoinc.biz
dsemon1@comcast.net
sheryl_minear@yahoo.com
ado@addc.org
pjacobs@rangeresources.com
d.perjak@yahoo.com
v.mullen.pfc@glacoxmail.com
miller154@suddenlink.net
kate.ediger@gmail.com
amcbeth95@gmail.com
dporath@undergroundpipe.ca

