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If you have any announcements that require a quick response from your clubs or regions, please forward it to me at
htrujillo@rlbayless.com and we will let the Association of Desk and Derrick Clubs know.
We will complete the ADDC Insight by the 5th of each month. If you would like to be a co-editor on this venture, let me
or Linda Rodgers know and let’s collaborate!
We encourage every member, every club and every region to contribute. All suggestions are welcome.
Thank you to all that have contributed articles, items and ideas for the ADDC Insight.
Information, views or opinions expressed in the ADDC Insight
newsletter originates from many different sources and contributors.
Please note that content does not necessarily represent or reflect the
views and opinions of the Association of Desk and Derrick or their
clubs. Articles are merely to educate and inform.

~Helen Trujillo

Desk and Derrick Club of Farmington, NM
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WHAT MAKES

AN

EFFECTIVE LEADER?
Submitted by Barbara Pappas
2014 ADDC Leadership Chairman

While some believe leaders are born, there are others who would say leaders are made. In
reality, effective leaders comprise of both. Everyone is born a leader but must embrace the
molding it takes to become an effective leader. There are 10 keys to be an effective leader
and we will explore each one.












Passion
Ethical Values
Vision
Creativity
Intellectual Drive and Knowledge
Confidence and Humility
Communicator
Planner/Organizer
Interpersonal Skills
Business Skills

PASSION
A person must have passion for something greater than themselves. An instinct that drives a person to want to
contribute in some way for the betterment of others.
ETHICAL VALUES
This one can be tricky and should be a no-brainer. However depending on the situation you may encounter in life or
business, it could lead a person to make wrong decisions. An effective leader will be held up to standards by others to
make the right decisions and do so with respect. If a leader is not respectful to others, who do you think will follow?
You cannot lead without respect and honesty.
VISION
Vision is based on two traits leaders need to possess: creativity and intellectual drive. It is different than passion but
not inseparable. One will need to have ideas about change and viewing how the future can be different than what it is
now.
CREATIVITY
Think outside the box! One will need a sense of humor which will spark the creativity needed to create strategies to
move forward the vision that needs to be accomplished.
INTELLECTUAL DRIVE & KNOWLEDGE
Leaders should be a student. To encompass the intellectual drive and knowledge to be an effective leader, one must
be constantly learning and reading about the subject at hand and those they come in contact with.
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WHAT MAKES

AN

E F F E C T I V E L E A D E R ? ( C O N T .)

CONFIDENCE & HUMILITY COMBINED
You have great ideas, vision, and
passion, but no confidence—the action
will not take place. If there is no action,
then there is no change. An effective
leader has confidence, not only in oneself
but also those around him/her. Sometimes
the great idea comes from someone else
and an effective leader needs to have
the humility to accept those ideas. A
leader sees the big picture and focuses
on the end result.
COMMUNICATOR
The leader is also a great communicator
who should be able to speak and
correspond in a way to convince others to follow
him/her. Leadership is about influence. Influencing others to do
what you want them to do and make them feel like they are part of a team will
accomplish the end project.
PLANNER/ORGANIZER
An effective leader is also a team player by helping the team to plan and organize an idea or vision for a project to
meet its deadline. A leader takes action to get things done through people.
INTERPERSONAL SKILLS
A leader should have the ability to act in a manner that is competent, to be a good listener, be honest with others and
ensure open communication at all times. A leader also delegates, resolves conflict in a neutral way in order the get the
work done and move the team along together.
OTHER BUSINESS SKILLS
An effective leader does not need to possess all these skills; that is why a leader hires other people who have the skills
one lacks for the good of the team. It is important to have some knowledge/skills in financial management, human
resources, and information management.
To be an effective leader, one must have a greater purpose than oneself. It is also prudent to have a balance of skills
and interpersonal abilities to work with a diverse group so the project is accomplished and the organization thrives. An
effective leader brings out the greatness in every employee!
(Information obtained by ©Sandra Larson, Minneapolis, MN)
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10 B I G G E S T P U B L I C S P E A K I N G M I S T A K E S
Submitted by Barbara Pappas
2014 ADDC Leadership Chairman
Top executives often fall flat on their faces as speakers.
How come intelligent, business-savvy people end up boring their
audiences? They fail to recognize that public speaking is an acquired skill
that improves with practice and honest feedback. Speaking for 20 minutes
before the right group of people can do more for your career than
spending a year behind a desk!
Rob Sherman, an attorney and public speaker in Columbus, Ohio, says in
an article in the Toastmaster magazine to avoid these mistakes:














Starting with a whimper. Don’t start with “Thank you for that
kind introduction.” Start with a bang! Give the audience a
startling statistic, an interesting quote, a news headline – something powerful that will get their attention
immediately.
Attempting to imitate other speakers. Authenticity is lost when you aren’t yourself.
Failing to “work” the room. Your audience wants to meet you. If you don’t take time to mingle before the
presentation, you lose an opportunity to enhance your credibility with your listeners.
Failing to use relaxation techniques. Do whatever it takes – listening to music, breathing deeply, shrugging
your shoulders – to relieve nervous tension.
Reading a speech word for word. This will put the audience to sleep. Instead use a “keyword” outline: Look
at the keyword to prompt your thoughts. Look into the eyes of the audience, and then speak.
Using someone else’s stories. It’s okay to use brief quotes from other sources, but to connect with the
audience, you must illustrate your most profound thoughts from your own life experiences. If you think you
don’t have any interesting stories to tell, you are not looking hard enough.
Speaking without passion. The more passionate you are about your topic, the more likely your audience will
act on your suggestions.
Ending a speech with questions and answers. Instead, tell the audience that you will take questions and
then say, “We will move to our closing point.” After the Q and A, tell a story that ties in with your main theme,
or summarize your key points. Conclude with a quote or call to action.
Failing to prepare. Your reputation is at stake every time you face an audience – so rehearse well enough to
ensure you’ll leave a good impression!
Failing to recognize that speaking is an acquired skill. Effective executives learn how to present in the same
way they learn to use other tools to operate their businesses.

Some people are born to speak while others like myself, have to acquire the skill through practice. The more you
practice, the better you will become at public speaking! No matter what your subject matter, discover a passion for it
or your audience will not follow you. Public speaking is a key part of communication to make a leader into an effective
leader!
(Information obtained from © 2014 Toastmasters International. All rights reserved.)
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2014 NAPE E A S T E X P O
Submitted by Maggi Franks
2014 ADDC Treasurer
In attendance:

Maggi Franks, ADDC Treasurer
April Lang, 2014 Region I Director
Charlene Tenney 2013 Region I Director

This was an informal report about the experience at NAPE East; what worked, what didn’t,
and what is recommended for next year.

SET UP:
This was a snap. When placing our order / registration for NAPE I ordered a 9’ x 10’ Blue
carpet, black would work just as well, and 10’ x 10’ would be better. As an endorser we are
given a draped table, 2 chairs as well as 2 exhibitor badgers. Give away items are a must
as they draw attendees to the booth. The EABs were a huge success. We gave away a $50
Starbucks card in order to collect business cards.

CONTACTS:
We had a pretty steady stream of people on Thursday, a little less so on Friday. . We found that the booth runs much
better with a third person on the first full day of the expo (Thursday), but really only 2 are necessary on the second
day. It is important for the attendees to visit the other booths, many contacts are made this way as well. Networking at
the luncheons and receptions is important as well.
One member for the Three Rivers Club was signed up one site. How cool is that!

PARTNERSHIP POSSIBILITIES:
Dan Weaver of PIOGA would like to speak with
us about the possibility of partnering with us to
issue the 3rd Edition of the EAB. He pointed out
that parts of it needs to be updated, and he
would like to work with us on updating it, and
help with the costs of printing the next revision.
(We will need to add their logo to it, but he and I
will be discussing it next week.) PIOGA provides
teachers with a teaching curriculum, similar to the
one OOGA offers, and Dan would like to make
the EABs part of that curriculum.
The Shale Academy is another Energy
educational organization, and they would
like to partner up with us on some projects
to be determined. Beth DeMaagd is the
contact and she is excited to be working
with us. Some of the possibilities
mentioned were new webinars and
educational links.
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Dr. Shawn Grushecky contacted us from West Virginia University. They are
developing a new Land undergrad program. They would like to work with
us, primarily the WV Club regarding scholarship programs for them, and
educational and field trip opportunities for us.

SUGGESTIONS FOR NEXT YEAR:
We suggest that 3 members be sent for Thursday of the Expo, only 2 are
really necessary for Friday. Bring a few copies of the teacher’s addition of
the EAB along with the Fossil Fuel Rap. We may have to request electricity,
for a nominal, additional cost, but the attention it would bring, would be
worth it in the long run. We gave away copies of the Insight as well as the
DDJ, and both were well received, we suggest both again for next year.

“True leadership must
be for the benefit of
the followers, not the
enrichment of the
leaders.”
~Robert Townsend

“Before you are a
leader, success is all
about growing
yourself. When you
become a leader,
success is all about
growing others.”
~Jack Welch

“The key to successful
leadership today is
influence, not
authority.”
~Kenneth H. Blanchard

“Leadership should be
born out of the
understanding of the
needs of those who
would be affected by
it.”
~Marian Anderson
From Left to Right: Maggi Franks, Charlene Tenney, and April Lang
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ADDC COMMITTEES
STANDING:
Club Bylaws Review: Monitor all Clubs’ Bylaws on a timely basis to assure that each Club’s Bylaws are received
for review regularly. Process Bylaws and Charter (if any) of proposed Clubs.
Education: Assist Clubs in promoting the educational purpose of the Association.
Process all inquiries and assist Clubs in structuring study courses, seminars, etc. Issue certificates of completion
of study courses and seminars and maintain records of such certificates.
Membership: Assist clubs in the recruiting of new members and retaining of members on club rosters.
Disseminate information of recruiting and retaining ideas gathered from clubs or elsewhere. Prepare letter to all
Clubs with these ideas for transmittal by ADO. Maintain a file of recruiting and retaining methods.
Program: Assist Clubs in maintaining the required standard of scheduling a minimum of nine (9) educational
meeting programs per year.
Public Relations: Issue press releases on Association activities. Solicit from ADDC Committee Chairmen for
Association press releases to inform newspapers, trade journals and the general public of aims, activities and
accomplishments of the Association. Develop marketing tools to assist ADDC clubs and members.
Rules: Initiate, receive, edit and make recommendations on all proposed amendments to the Association Bylaws
and Standing Rules.
Tax Exempt: Assist Clubs in retaining tax-exempt status.
SPECIAL:
Certification: Coordinate the annual ADDC Certification Program based upon the established curriculum as
stipulated in the Committee’s Guidelines
Contest: Conduct contests sponsored by the Association on the Regional and Association levels.
Registrar: Prepare letter to Club Presidents, to be mailed by ADO, regarding Credentials Form deadline.
Coordinate delegates named by Clubs as their official representatives at Convention. Prepare ballots for Officers
election, Convention bid(s), etc. in coordination with Nominating Committee and ADDC President.
The Desk and Derrick Journal: Serves as an intercommunication and public relations medium between
Association, Clubs, Members and Industry, illustrating the purpose and activities of Desk and Derrick, Associationwide.
Leadership Resource: Serve as a resource committee; develop in-house training programs utilizing the best
learning tools available.
Long Range Planning: Assist the ADDC Board in additions and changes to ADDC Long Range Plan.
Publications: Encourage the sale of all ADDC publications, i.e., Energy Activity Books and the Desk And Derrick
Abbreviator.
Scrapbook: Compile a book of events that occur throughout the year depicting overall Desk and Derrick activities
and activities of the ADDC President.
Trade Show: Assist clubs in organizing trade shows, particular emphasis on NAPE, CAPL.
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OIL PROGRESS PARADE
Submitted by Helen Trujillo
Desk and Derrick Club of Farmington

The Desk and Derrick Club Float
October 17th, 1953
Vernal, UT

On the Carson Oil Desk and Derrick float: (left
to right) Veon McLean, Lorraine Hampton, and
Cleone Merkley. Sitting at the desk behind these
ladies was Carma Richens.

Photo used by permission, Uintah County Library Regional History Center
http://content.lib.utah.edu/cdm/singleitem/collection/VE_Photos/id/783/rec/6

George Burnett and his family originally came from Bozeman, MT and moved to Springville, UT in 2008 to be closer to
family. George moved the business to Vernal, UT in 2008, which a custom seat cover business called Covers and
Camo. He wanted to let the town know he was open for business. In his cowboy hat, he stood on the corner of 500 East
Street and Main Street waving at smiling at drivers as they went by. He said people did smile and wave back, but
after a couple of weeks, he decided he needed a sign to communicate a message.
George pondered what his sign should say. He thought of “Honk if you Oil” and “Honk if you  Vernal”, but it
came to him: “Honk If You  Drilling”. 1
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“I believe we need to be going after our own energy, it is such an important part of the basin; getting the energy
that’s available here: oil, gas, tar sands, all kinds of energy”, George said in a local TV station interview in June 2012.
On a Friday afternoon, George went outside with his sign and it was a lot of fun as people honked and waved.
George exudes energy and enjoys all the energy he gets back from the community.
Things started coming together when a kid came
up to him on a bike and asked him if he had “I
Love Drilling” on a bumper sticker. George said,
“That is a great idea! I will make you one, so
come back and get it”. From there, his “I Love
Drilling” business has evolved to t-shirts, hoodies,
hard hat stickers, etc.
George believes in promoting independent
energy for our country. His message has been
getting out and he has even had requests to
provide his items in other languages.
Permission to use photo granted by the Williston Herald.

●
“I believe that we need to be drilling to get our own energy sources,” Burnett said.
“In fact, I’m as bold as to say, ‘You love drilling whether you know it or not.’ When
you’re filling up at that gas tank, you oughta be saying: ‘I love drilling. It sure
beats walking.’”1
George was working on an oil and gas calendar for 2011 and was working with
the Regional History Center at the Uintah Library collecting old oil and gas
photographs. After they finished that up, the people he worked with at the
Regional History Center told George that they found more pictures they thought he
would be interested in. They also let him know that there used to be Oil Progress
Parades in the 50’s, 60’s and 70’s.

●

●

“I’m as bold as to say,
‘You love drilling whether
you know it or not.’ When
you’re filling up at that
gas tank, you oughta be
saying: ‘I love drilling. It
sure beats walking.’”
~George Burnett

A few months passed by and he was given the packet of photos he was promised
● ●
by the History Center. The very first picture was a picture of three ladies in
swimsuits on the back of a flatbed truck with a desk and a model of a derrick. It
caught his eye because he had built a model derrick for a parade in the past not to mention the cute girls.

●

George went back to the library to find out if he could get a better look at the picture. He acquired a digital copy
and had it enlarged. He was so excited with the treasure he just discovered. The details in the enlargement were
amazing. He could read the “Desk and Derrick” words on the side of the float and could see the models of vehicles in
the picture more clearly.
George didn’t know why Vernal didn’t have oil and gas parades anymore and didn’t know what Desk and Derrick
was. He wanted to find out why the Club wasn’t in the area anymore. He wanted to find out who the ladies were in the
picture.
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The same picture was in the local paper in 1953, The Vernal Express, with the ladies names listed under it. He
estimated that the ladies ages to currently be about 80 years old, so he decided to find out where they were. He
discovered that there was another lady on the float that is behind the derrick sitting at the desk (that you can’t see in
this photo).
George learned Cleone Merkley, 80, was living in Mesa, Arizona. Veon McLean Johnson had passed away in Idaho in
2003 at age 72, Lorraine Hampton was still living in Vernal and the lady (not shown) sitting at the desk, Carma
Richens, 85, was living in Provo, UT.
George had an idea. He wanted to recreate the photo.
As George proceeded forward with his idea, with good sources, he believed that the original photographer was
Carma Richen’s husband, Hugh Richens. Hugh was a World World II veteran who has since passed on, but George
wanted to honor him in this process. In fact, so many things just fell into place; he believes Hugh was helping guide
everything from the other side.
“All the way through, it was meant to be, it was supposed to happen, and it was a special time” George said.
They built a derrick like the one in the photo and pondered what girls they could use for the photo. Another great idea
emerged. The women in the new photo are should be the granddaughters to the original women. George had
swimsuits made that matched the originals.
None
of
the
families of Cleone,
Veon or Lorraine
had ever been told
or seen pictures
before.
“That’s grandma?”
They had a great
time
with
it
learning
about
their grandmothers
when they were 25
years old.

Grand Marshals of the Oil & Gas section of the Vernal Fourth of July parade: Driving his car, Mayor Gary Showalter. In
the front seat, Cleone Merkley, in the back seat behind the driver is Lorraine Hampton and behind Cleone is Carma
Richens.

The mayor of
Vernal,
Gary
Showalter, has a
collection of old
cars. He even had
donated a truck
the City of Vernal
that looks just like
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the one in the background carrying the desk and derrick. George looked at Gary’s collection and picked a 1953 Ford
Indy Pace Car for Cleone, Lorraine and Carma to ride in as the grand marshals in the oil section of the July 4th, 2012
Vernal parade.
According to Chicago Classic Cars, it is rumored to be just one of 10 known to exist.
One of George’s friends even had a 50’s CAT D8 cable dozer and promised to have it ready for the parade and for
the picture.
George said, “It was
almost electric for me.
Almost….so
RIGHT………it was a
blast.”
When asked if he was
planning on doing this
every year in the
Fourth of July parade,
he said, “It took 8

months to put it
together and really
felt like a once in a
lifetime thing. I have
Driving the recreated float is Isaac Burnett,
George’s son.

support, but I’m not sure what we
will do in the future. I don’t wanna
do the same thing, I don’t know how
to top it. So many elements were in
this portion of the parade.”
George pointed out the patriotic
part with articles handed out in the
more than four thousand bags
handed out on parade route. These
articles explained how oil helped
our troops win the war (referring to
WWII).
The granddaughters to the ladies in the original photo. Left to right: Aspen, Mindy and Alexis.
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Just in the Oil and Gas section of the
www.facebook.com/iLoveDrilling.com for more photos!

parade

alone,

they

had

over

70

entries.

Visit

And here is the result to all of George’s efforts to recreate the original 1953 photo:

“It was a hoot!” said George.
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George had a cutout of a tank built to help honor Hugh Richens, Carma’s husband, the photographer of the original
photo. Hugh was paralyzed in WWII.
I think we can all say

1 Permission to quote granted by Geoff Liesik, reporter of KSL 5 News (gliesik@desnews.com)
Geoff Liesik, Reporter/Eastern Utah Correspondent

Geoff Liesik is a multimedia journalist for KSL-TV, the Deseret News and KSL Newsradio, specializing in
coverage of eastern Utah

Permission to reprint photos and articles granted by George Burnett of I Love Drilling
(George@iLoveDrilling.com)
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2014 ADDC Board of Directors
President
President Elect
Vice President
Secretary
Treasurer
Imm. Past President
Executive Assistant
Parliamentarian

Linda Rodgers
Lori Landry
Connie Harrison
Barbara Pappas
Maggi Franks
Marilyn Carter
Elaine McDowell
Sheryl Minear, RP

lindar@pescoinc.biz
llandry@beanresources.com
connie.harrison@valero.com
barbara@cobraogc.com
maggi@promosolver.com
marilyn.carter@cnrl.com
elainemc12@aol.com
sheryl@sojodrilling.com

Our Motto, Purpose and Mission

MOTTO
Greater Knowledge ~ Greater Service

PURPOSE
The purpose of this club shall be to promote the education and professional development of individuals
employed in or affiliated with the petroleum, energy and allied industries and to educate the general
public about these industries.

MISSION STATEMENT
To enhance and foster a positive image to the global community by promoting the contributions of the
petroleum, energy and allied industries through education, by using all resources available.

30 | P a g e

