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Education Moment
Leadership - The Art Of Leadership, Six Key Leadership Skills
By La Donna Jensen Courtesy of EzineArticles.com
As business owners, we must develop
leadership qualities if we want our business
to succeed. Whether our desire is to be a
leader or not, there are specific skills that
must be developed. Leadership styles will
differ according to various personalities but
main qualities must exist for excellence. Below
are five critical keys of leadership.
1.

Principle Centered Leadership: This
should be the most important quality
on our list of priorities. Without this, a
company will eventually collapse. A
company may grow and even
succeed for a period of time,
however, at some point the facade
will become it's downfall. Integrity,
honesty, treating others with respect,
honor, loyalty, etc., will build a solid
foundation for a long term lucrative
business.

2.

Assessing situations logically: A good leader is able to evaluate information in a logical manner
and make decisions accordingly. They take into account all angles and consequences of that
decision. They have the ability to problem solve. They look at obstacles as temporary and stay
focused on the main goal. Hurdles are challenges rather than road blocks.

3.

Being decisive and taking immediate action when necessary: Leaders have the ability to act
promptly when the situation calls for it. They recognize that hesitation in some situations may be
detrimental. It is important to be cautious and think things through from all angles, however,
opportunities can be lost by over thinking and not acting in a timely manner.

4.

Communication: Effectively communicating with others is crucial. We all have various types of
personalities and ways of communicating. Concentrate on the strengths you have and work on
those. The main key to communication is understanding the other person. Leaders have the
ability to create confidence and loyalty because they are genuinely concerned about others.
They are willing to listen to the ideas and input of those around them. They value others and do
not feel threatened by building others up.

5.

Healthy self esteem: Leaders are content with the qualities they possess but are constantly
striving for self improvement. Leaders learn from the success of other leaders and try to
duplicate it. Maintaining their own personal uniqueness, identity, and personal value system is
important to their overall sense of well being. They understand who they are and focus on their
strengths. They maintain a quiet confidence in their abilities and talents. Successful leaders
understand and live by the following principle; "You can be a first rate you, but only a second
rate someone else".

11 | P a g e

Health Beat
February is American Heart Month
~courtesy of CDC
Every journey begins with one step, whether it’s climbing
a mountain or preventing heart disease. This American Heart
Month, CDC is offering weekly tips for better heart health.
Take your first step on the road to a healthy heart with us.
Heart disease is a major problem. Every year, about
715,000 Americans have a heart attack. About 600,000
people die from heart disease in the United States each
year—that’s 1 out of every 4 deaths. Heart disease is the
leading cause of death for both men and women.1
The term “heart disease” refers to several types of heart
conditions. The most common type in the United States is
coronary heart disease (also called coronary artery
disease), which occurs when a substance called plaque builds
up in the arteries that supply blood to the heart. Coronary
heart disease can cause heart attack, angina, heart failure,
and arrhythmias.

Heart disease is
the leading cause
of death for both
men and women,
but heart disease
is preventable and
controllable.

Cardiovascular disease, including heart disease and stroke, costs the United States $312.6 billion each
year.1 This total includes the cost of health care services, medications, and lost productivity. These
conditions also are leading causes of disability, preventing Americans from working and enjoying family
activities.

Heart attack symptoms
The five major symptoms of a
heart attack are
 Pain or discomfort in the jaw,
neck, or back.
 Feeling weak, light-headed, or
faint.
 Chest pain or discomfort.
 Pain or discomfort in arms or
shoulder.
 Shortness of breath.
If you think that you or
someone you know is having a
heart attack, call 9–1–1
immediately.

The situation is alarming, but there is good news—heart
disease is preventable and controllable. We can start by
taking small steps every day to bring our loved ones and
ourselves closer to heart health. CDC is providing a tip a day
throughout February, but you can take these small steps all
year long.

One Step at a Time
As you begin your journey to better heart health, keep
these things in mind:

Don't become overwhelmed. Every step
brings you closer to a healthier heart.

Don't go it alone. The journey is more fun
when you have company. Ask friends and family to join you.

Don't get discouraged. You may not be able
to take all of the steps at one time. Get a good night's sleep
and do what you can tomorrow.

Reward yourself. Find fun things to do to
decrease your stress. Round up some colleagues for a
lunchtime walk, join a singing group, or have a healthy dinner
with your family or friends.
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Health Beat (cont.)
February is American Heart Month (cont.)
Plan for Prevention
Some health conditions and lifestyle factors can put people at a
higher risk for developing heart disease. You can help prevent heart
disease by making healthy choices and managing any medical
conditions you may have.
 Eat a healthy diet. Choosing healthful meal and snack options
can help you avoid heart disease and its complications. Be sure
to eat plenty of fresh fruits and vegetables—adults should
have at least 5 servings each day. Eating foods low in
saturated fat, trans fat, and cholesterol and high in fiber can
help prevent high cholesterol. Limiting salt or sodium in your diet also can lower your blood
pressure. For more information on healthy diet and nutrition, visit CDC's Nutrition and Physical
Activity Program Web site and ChooseMyPlate.gov.
 Maintain a healthy weight. Being overweight or obese can increase your risk for heart disease.
To determine whether your weight is in a healthy range, doctors often calculate a number called
the body mass index (BMI). Doctors sometimes also use waist and hip measurements to measure a
person's body fat. If you know your weight and height, you can calculate your BMI at CDC's
Assessing Your Weight Web site.
 Exercise regularly. Physical activity can help you maintain a
healthy weight and lower cholesterol and blood pressure. The
Surgeon General recommends that adults should engage in
moderate-intensity exercise for at least 30 minutes on most days
of the week. For more information, see CDC's Nutrition and
Physical Activity Program Web site.
 Monitor your blood pressure. High blood pressure often has no
symptoms, so be sure to have it checked on a regular basis. You
can check your blood pressure at home, at a pharmacy, or at a
doctor's office. Find more information at CDC's High Blood Pressure Web site.
 Don't smoke. Cigarette smoking greatly increases your risk for heart disease. If you don't smoke,
don't start. If you do smoke, quit as soon as possible. Your doctor can suggest ways to help you
quit. For more information about tobacco use and quitting, see CDC's Smoking & Tobacco Use
Web site and Smokefree.gov.
 Limit alcohol use. Avoid drinking too much alcohol, which can increase your blood pressure. Men
should stick to no more than two drinks per day, and women to no more than one. For more
information, visit CDC's Alcohol and Public Health Web site.
 Have your cholesterol checked. Your health care provider should test your cholesterol levels at
least once every 5 years. Talk with your doctor about this simple blood test. You can find out more
from CDC's High Cholesterol Web site.
 Manage your diabetes. If you have diabetes, monitor your blood sugar levels closely, and talk
with your doctor about treatment options. Visit CDC's Diabetes Public Health Resource for more
information.
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Health Beat (cont.)
February is American Heart Month (cont.)


Take your medicine. If you're taking medication to treat high blood pressure, high cholesterol, or
diabetes, follow your doctor's instructions carefully. Always ask questions if you don't understand
something.

For more ideas about
simple steps to take every
day for better heart health,
visit the full page of tips. You
can also follow the Million
Hearts™ initiative on
Facebook and Twitter for
even more ways to protect
your heart and live a longer,
healthier life. Million
Hearts™ is a national
initiative to prevent 1 million
heart attacks and strokes in
the United States by 2017.
Together, we can
prevent heart disease, one
step at a time.
1 Go AS, Mozaffarian D, Roger VL, Benjamin EJ, Berry JD, Borden WB, et al. Heart disease and stroke statistics—2013
update: a report from the American Heart Association. Circulation. 2013;127(1):e6-e245.

Editor’s Corner
If you have any announcements that require a quick response from your clubs or regions, please
forward it to me at htrujillo@rlbayless.com and we will let the Association of Desk and Derrick Clubs
know.
We will complete the ADDC Insight by the 5th of each month. If you would like to be a co-editor on
this new venture, let me know and let’s collaborate!
We encourage every member, every club and every region to contribute. All suggestions are
welcome.

~Helen Trujillo

Desk and Derrick Club of Farmington, NM
Information, views or opinions expressed in the ADDC Insight newsletter originates from many different sources and
contributors. Please note that content does not necessarily represent or reflect the views and opinions of the Association
of Desk and Derrick or their clubs. Articles are merely to educate and inform.
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Viewpoint
Is This Any Way to Treat the Job Creators?
by Marita Noon
January 20, 2014

It’s no wonder that, as the New York Times (NYT)
headline declared: “Growth in jobs slows sharply to
3-year low.” Addressing the Labor Department’s
disappointing December Jobs Report, CNNMoney’s
headline states: “2013 ends with weakest job growth
in years.” USA Today called it a “Big miss” and
CNBC’s Jim Cramer sees the 74,000 gain in payrolls
as “A disastrous unemployment number.”
USA Today surveyed 37 economists whose
median forecast for the December jobs number was
a gain of 205,000 jobs.
Not only did the report’s 74,000 jobs gain fall far short of the 205,000 jobs forecast, it is not the only
number that portends a job market about which CNNMoney believes: “suddenly looks a lot weaker than
economists had thought.” USA Today points out: “For the year, employers added 2.18 million jobs, slightly
fewer than 2012’s total of 2.19 million.” It adds: “Payroll growth was weak across the board, with
education and health services, a reliable source of job growth even through the recession, adding no jobs.”
The NYT coverage of the report opens: “Just when it seemed as if the economy was finally
accelerating, the latest employment figures once again confounded expectation of better days ahead.”
Nelson D. Schwartz states: “The one apparent bright spot in Friday’s report—a sharp drop in the
unemployment rate to 6.7 percent from 7 percent—was tarnished because it largely resulted from people
exiting the work force rather than because they landed jobs. The work force shrank by 347,000 in
December, reversing a big gain from November, and returning the proportion of Americans in the labor
force to its October level of 62.8 percent, the lowest in 35 years.” He points out: “Areas of the economy
that had been healthy for most of 2013 reversed course as the year drew to a close, significantly cutting
into overall job creation.” Schwartz concludes: “Employment is still about two million below where it was
when the recession started.”
With even the friendlies firing shots at the “disastrous unemployment number,” the White House tried
to get out in front of the story by holding a Tuesday, January 14, meeting with the Cabinet, where
President Obama aimed to pick up “the pace of his jobs message.” According to the Associated Press (AP),
White House senior advisor Dan Pfeiffer sent out an email Tuesday morning to the White House list of
supporters claiming: “The president will use every tool he can to create jobs and opportunities for the
middle class.” The AP article highlights Obama’s “determination to use the power of executive orders and
administrative actions . . . to help advance his agenda.”
While I oppose this administration’s fondness for skirting Congress through the use of executive orders,
here’s a case where an “executive order or administrative action” could really help “pick up the pace of
the jobs message.”
If President Obama truly wanted to “create jobs and opportunities for the middle class,” he could tell
the U.S. Forest Service (USFS) to work with—instead of against—people and companies who are ready to
risk their capital in the development of our natural resources and create jobs.
While I am sure my readers could cite many similar stories, this one involves mining and mules. I have
addressed this specific case three times before—first, July 2010, when the USFS approved the “Plan of
Operation” for the Finley Basin Exploration Project in Montana.
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Viewpoint (cont.)
Is This Any Way to Treat the Job Creators? (cont.)
My first column on this provides thorough details and I encourage you to read it, as you will be
appalled by how the USFS works—and now, three and a half years later, it has only gotten worse.
Back in the ‘70s Union Carbide drilled several exploration holes on the site, “which is rated as having
moderate to high mineral potential for the majority of the area.” It is believed that there is a minimum of
$250 million in tungsten—which we currently import from China—and that the site also has potential
copper, silver, molybdenum, and gold.
At the time I originally addressed this project, an Australian company wanted to invest in America,
bring outside dollars in, and create jobs by exploring and developing the Finley Claims. But the USFS was
so difficult to work with, after spending more that $500,000 over two years, the company finally packed
up and went home.
The June 10, 2010, “Decision Memo” states that in order to explore the previously drilled sites, miners
will have to “use a team of mules” and that “hand tools will be used to level the drilling pad and clear
rocks, debris and any small shrubs.” Additionally, “all disturbances would be reclaimed using hand tools.”
Reading the Decision Memo, one gets the feeling that the USFS would rather not approve the mining
proposal, but there were no real grounds not to. While explaining the “rationale” for the decision, the
memo states that the company has the “legal right to conduct exploration activities” and that “The role of
the Forest Service is to ensure that mining activities minimize adverse environmental effects. Congress has
not given the Forest Service authority to unreasonably circumscribe or prohibit reasonably necessary
activities under the 1872 General Mining Law that are otherwise lawful.”
After the Australians left, the 276 claims were purchased by experienced miners. Together, the
partners in Finley Mining Inc. have more than 80 years experience in mining—with one having expertise in
permitting and exploration and the other in project development and production.
Because the whole mule idea was unfeasible for the size and weight of the required equipment, the
new owners submitted a revised Plan of Operations that allowed for use of the existing road Union
Carbide built in the ‘70s. Despite the “Inventoried Roadless Area” designation, the old road is regularly
used by off-highway vehicles for recreation. The road is totally usable and doesn’t require any
construction. Yet, the USFS is treating the road as “new construction” and therefore denied the plan. The
experienced partners have, in the past two-and-a-half years, now submitted five different plans of
operation. Each time, the USFS comes back with some new ridiculous questions, such as: “In what order do
you plan to drill the holes?”
The frequent excuse revolves around the various regulations—complying with the National
Environmental Policy Act, Federal Land Management and Policy Act, and other Environmental Protection
Agency rules and regulations. The USFS Specialists claim they are underfunded and understaffed and are
unable to do the processes required before granting a permit.
Meanwhile, to hold the claims, these potential job creators, have to pay $40,000 a year to the Bureau
of Land Management. They have spent more than $200,000 for applications, preparing the Plan of
Operations, and on consultants and are no further along than they were three-plus years ago.
Since the USFS doesn’t have the staff or the budget to comply with the law, despite the hundreds of
thousands of dollars they’ve already taken in on this one project, Finley Mining Inc. has offered to hire
approved contractors who can do the needed surveys.
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Viewpoint (cont.)
Is This Any Way to Treat the Job Creators? (cont.)
The Mining Act of 1872, as revised, lays out the rules and regulations in which exploration and
production on federal lands can be conducted and does allow for mining activity within Inventoried
Roadless Areas—as the original Decision Memo acknowledges. Access cannot be denied to someone who
has a claim. Yet, access is denied.
This one project would employ 10 people in the initial exploration phase. Assuming the resource
proves up, as the original drilling on these sites indicated, more drilling will take place and, in addition to
the drill site workers, biologists, engineers, economists, and geologists will be needed for analysis. If all
goes as expected, Finley Mining Inc. projects a minimum of 300 people would be hired for the construction
and mining phases. The nearby Stillwater Mining has 1,740 employees.
If the USFS encouraged expansion, rather than simply interpreting and enforcing regulations, and
managed the forest for the multiple use their mission mandates, the 300 construction workers could now be
receiving a paycheck and paying taxes. Instead, we have policy-induced poverty.
If President Obama is serious about using “every tool he can to create jobs and opportunities for the
middle class,” instead of appointing a new commission or doing a study, he’d issue an administrative action
telling the USFS to comply with the law, to process permits within the 30 days required, and sign off on the
Plan of Operations when it meets the existing requirements.
On Wednesday, January 15, Sen. Joe Manchin (D-WV) spoke at a forum on U.S. energy policy. He
addressed the Keystone pipeline, saying that the president’s “delay in deciding the pipelines fate” is
making it “harder for a Democrat to defend some of the Washington Democrat’s agenda.” According to
the Real Clear Politics report, He also “criticized Senate Majority Leader Harry Reid for failing to call a
vote on EPA regulation reforms” and is trying to “get Harry to look at the hard-rock mining.”
Yes, if Obama wants to use “every tool he can to create jobs and opportunities for the middle class,”
he has plenty of them. The Finley Basin is an easy one. So is approving the Keystone pipeline.
Unfortunately for America’s un—and under—employed, reality tells us that the January 14 promise is
just more hyperbole, more campaign-style platitudes. Is this any way to treat the job creators?
Marita Noon is the executive director for Energy Makes America Great Inc.
and the companion educational organization, the Citizens’ Alliance for
Responsible Energy (CARE). Together they work to educate the public and
influence policy makers regarding energy, its role in freedom, and the American
way of life. Combining energy, news, politics, and the environment through public
events, speaking engagements, and media, the organizations’ combined efforts
have made Marita “America’s voice for energy.” Marita is also a columnist for
Townhall.com and a regular contributor to The Energy Tribune, Conservative
Action Alerts, and EPAAbuse.com. Additionally her writing can be found in
numerous newspapers and websites. Marita’s twentieth book, Energy Freedom, is
her first in the current affairs genre. As a conservative commentator and energy
expert, she is known as Marita Noon. Readers of Marita’s previous books,
including best sellers, Wired That Way and Communication Plus, know her as Marita Littauer. Prior to her
work in energy, Marita was known as a motivational speaker and author. She has trained thousands of men
and women in spoken and written communication.
~Permission to reprint granted by the author
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Get Connected
ADDC IS
LOOKING
FOR
MEMBERS
WHO ARE
“TECH”
SAVY---IS
THIS YOU?

IF YOU
LOVE FACEBOOK, TWITTER, AND
CAN ASSIST IN BUILDING WEBSITES
THEN YES, WE NEED YOU!!!!!
AS THE ASSOCIATION STRIVES TO
MOVE INTO THE 21ST CENTURY WITH
SOCIAL MEDIA WE ARE IN NEED OF
COMMITTED MEMBERS TO ASSIST IN
REACHING THIS GOAL.
PLEASE CONTACT YOUR
REGIONAL DIRECTOR BY THE END OF
FEBRUARY AS THE 2014 ADDC
BOARD WANTS TO MOVE FORWARD
QUICKLY TO HELP THE MEMBERS
STAY ENGAGED AND CONNECTED IN
THE ASSOCIATION.

THINKING ABOUT
CONVENTION…
Lafayette has a history almost as
colorful as the history of the state of
Louisiana, which actually was governed
by 10 different flags from the period of
time beginning 1541 until 1803 when it
became a possession of the United States.
The rich French heritage of Lafayette
was mainly due to "Le Grand
Derangement" in 1755. That year,
thousands of French Canadians were
forced from their homes because they
refused to renounce their Catholic religion
for the Anglican Church and pledge
allegiance to the British flag. More than
half of the Acadians lost their lives as their
homes and crops were burned by the
British and they floundered at sea.
Most of the survivors ended up in
Louisiana after the King of Spain allowed
them to settle in South Louisiana. They
eventually ended up in the areas around
Lafayette, where they could raise their own
crops and fish and trap according to their
traditions. Thus, the Cajun culture was
born.
Interestingly,
the
word
Cajun
originated when the French of noble
ancestry would call the Acadians "le
Cadiens", dropping the "A". Later, the
Americans who could not pronounce
"Cadien" shortened the term and just
called them "Cajuns".
These Cajun people were known for
their unique culture. They are deeply
religious, hard working but enthusiastic
and fun people. Their food, spicy and
flavorful, became famous throughout the
country and still is a favorite among the
visitors of the "Bayou Country".
~courtesy of www.citytowninfo.com
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Membership Survey Results
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Strategic Plan Update
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Budget and Planning
ASSOCIATION OF DESK AND DERRICK CLUBS
2014 BUDGET AND PLANNING HIGHLIGHTS
January 10 - 11, 2014

 Ratified the email votes taken since the 2013 Convention.
 Approved the minutes of the post-convention meetings of
the 2013 and the 2014 Boards.
 Approved Strategic Planner, Chris Edmonds, for Budget
and Planning Meeting.
 Approved the services of Michael Gray, CPA, to conduct the annual review.
 Approved continued use of Arvest Bank, Chase and Bank of America as Association
financial institutions.
 Ratified the ADDC Certificates of Deposit and insurance policies.
 Approved AdHoc – Investment Committee –
 Approved publication of three issues of The Desk and Derrick Journal with article
submission deadlines of March 1, July 1, and October 15th.
 Approved the Education Committee’s continued plans for updating the ADDC Media
Library.
 Approval was given to review and update ADDC forms, guidelines and manuals.
 Approved the registration fee for the 2014 Convention.
 Approved 2014 Budget for the Association
 Approval to continue to review and dispose of outdated files and documents at ADO.
 Approved the Public Relations Committee’s request for new Guidelines and forms for
DSA and SAA.
 Approved the Public Relations Committee’s request to set deadline for DSA and SSA
awards to July 15, 2014.
 Approved $1,000 stipend for 2016 Convention,
 At a Strategic Planning session, the board reviewed ways to improve public perception,
recruit and maintain members and set short term and long term goals in accordance with
membership survey results.
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You’re Invited
REGION CONVENTIONS
“Clean Energy’s fleet
customers ordered 70%
more Natural Gas
Vehicles (NGVs) in Q3
2013 than they did in Q3
2012, making it clear
that more and more fleets
are utilizing the growing
number of publicly
available natural gas
stations (increasing 11%
per year since 2009).“
~Patrick Nichols, Marketing
Manager
NGVBRIDGE
There will be a NGV Bridge
Summit in Oklahoma City, OK
on April 1-2, 2014.
Click here for the full brochure.
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Updates from the Committee Chair…
…2014 Rules Committee
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Updates from the Committee Chair…(cont.)
…Public Relations Committee

Public Relations –What does it mean?
Public relations is the foundation to any organization’s success and growth. We must promote
ourselves to grow larger and stronger.
What is Public Relations? Promoting (ourselves) Desk and Derrick to the public. We must promote our
educational aspect, our purpose, our Greater Knowledge – Greater Service, to companies and
communities nation wide.
How does Public Relations work? PR is promoting to the public, by using any media, newsletters, expos,
word of mouth and most importantly thru our own members.
Each member and each club can successfully promote Desk and Derrick.
Now we come to another PR. Promoting Rewards. Our DSA (Distinguish Service Award) and SAA
(Special Achievement Award) are granted to deserving individuals, clubs and or committees. We want to
grant these every year and we can with your help.
It is time to reward clubs or individuals in your region. Let’s tell everyone about these awards so the
PR Committee can honor individuals at future ADDC Conventions. Are you up for a CHALLENGE? Here is
your CHALLENGE. Over the next seven years, we will have a SAA and or DSA Award each and every
year. Surely with seven Regions we can achieve this challenge. Have everyone review the guidelines and
instructions on the ADDC Website. Meeting all criteria is very important. If you have questions contact the
PR Chairperson or a Committee Representative.
Individuals who have made great accomplishments, but have not fulfilled all the criteria, honor them at
the club level. Have those individuals set additional goals and work to accomplish those goals, then submit
them as a nominee. We make accomplishments everyday and we gain from those accomplishments. We
improve everyday so continue on the journey, be the best we can be.
It is hard to grant the awards to several nominees each year, but if you were not granted the award
this year, make improvements, accomplish more and try again. Don’t give up. It’s not that you didn’t
deserve the honor, you did. You just needed that well rounded exposure in all areas. We must promote
at the local club level, ADDC level and in the public eye. Promoting at all levels is important and just think
of the accomplishments you will have made when you reach out to your club, the Association and your
communities. How much more valuable are you to your club, Association and community by doing so? You
become invaluable.
Remember no one goes unnoticed, we are all deserving and we can all be rewarded. Be proud of
your accomplishments and success.
NOW IS THE TIME…. Be a DSA or SAA Nominee. We can’t wait to reward you!
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Updates from the Committee Chair…(cont.)
…Public Relations (cont.)
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Updates from the Committee Chair…(cont.)
…US Tax Exempt Committee
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Updates from the Committee Chair…(cont.)
…Trade Show Committee
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About Our Association
2014 ADDC Board of Directors
President
President Elect
Vice President
Secretary
Treasurer
Imm. Past President
Executive Assistant
Parliamentarian

Linda Rodgers
Lori Landry
Connie Harrison
Barbara Pappas
Maggi Franks
Marilyn Carter
Elaine McDowell
Sheryl Minear, RP

lindar@pescoinc.biz
llandry@beanresources.com
connie.harrison@valero.com
barbara@cobraogc.com
maggi@promosolver.com
marilyn.carter@cnrl.com
elainemc12@aol.com
sheryl@sojodrilling.com

Our Motto, Purpose and Mission

MOTTO
Greater Knowledge ~ Greater Service

PURPOSE
The purpose of this club shall be to promote the education and professional development
of individuals employed in or affiliated with the petroleum, energy and allied industries
and to educate the general public about these industries.

MISSION STATEMENT

To enhance and foster a positive image to the global community by promoting the
contributions of the petroleum, energy and allied industries through education, by using all
resources available.
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