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On the way to Silverton, CO, Nell Lindenmeyer captures a beautiful autumn scene.
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CONVENTION 2014 UPDATE
Written & Submitted by Natalie McClelland
Desk and Derrick Club of Buckeye
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CONVENTION 2014 UPDATE (CONT.)
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INSIGHT
Submitted by Reginia Garner
Desk and Derrick Club of Artesia

The discussion at Open Forum brought back a lot of memories and I have been thinking back to the late
1980’s, when I first became involved on the Association level with D&D. I do have a couple of opinions and
suggestions for you, the Board and the ad hoc committee to consider.
As some of you already know, this is not a new problem. I was on the original ADDC committee formed in
early 1990 (Name Change Feasibility Committee) which reported to the convention attendees in 1993
recommending no change at that time. We not only polled members, but we looked into the legal aspects and
expenses of such a change for both the Association and the local clubs.
I have searched but I do not still have all the paperwork in my possession from that committee. (I’m a pack
rat, but not that bad!!) There are a couple of issues, though, that I do remember which might be of
significance on the legal side and would be worth looking at before you start looking at new names. If I
remember correctly, if we were to change our name drastically (I believe minor changes are allowed??), we
would legally be “closing down and dissolving” the original organization, thereby invoking the dissolution
clause we have since added to the bylaws. What we found in 1991 was that by changing the name we would
close down the current and actually have to start a new organization from scratch. If this still holds, that
would mean after paying all bills/debts, the monies would be dispersed as per the new dissolution clause and
the new organization would, in effect, have to start from scratch with the IRS, etc. Again, some of these issues
might have changed throughout the years, but I believe it should be addressed before you continue much
further.
Unfortunately one of the major items that has not changed is our marketing. Even in the ‘90’s, the
committee felt our biggest problem was the fact that we were not marketing ourselves properly and I still see
that as one of our major hindrances today. I, personally, believe that a name is only as good as the members
standing behind that name, so it probably really wouldn’t matter what we called ourselves as long as we have
pride in our organization. If we don’t change our own attitudes towards ourselves. stand up for ourselves, and
fight to remain an integral part of the industries we serve, we will eventually cease to exist.
I understand that some people see the word “club” and automatically think of social groups. But whether
we use that word or another is of little consequence. If you really think “Club” is the problem, then drop it …
Desk and Derrick Association could work just as easily. Most of our members only refer to our organization as
D&D or Desk and Derrick for the most part and rarely use the full name of the Association. A small change like
this might be agreeable with the IRS and possibly would not involve quite as many legal
ramifications? Something to look into.
Maybe we should try emphasizing to our members (even before trying it on the public) that we are a
Business League, not a social group. Our IRS designation is 501 (c) 6 – Business League. How many of our
members are actually aware of that designation? I have to admit, until I was on the Board and especially as
Treasurer and President, I did not know nor understand the difference. IRS description: A business league is
an association of persons having some common business interest, the purpose of which is to promote such
common interest and not to engage in a regular business of a kind ordinarily carried on for profit. I have
“bolded” the part of the description that I feel is most significant.
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INSIGHT (CONT.)
I also wish to weigh in on the suggested name of Energy Education Association. I do not think that name
would work for us any better than ADDC. We are not a group of teachers, as the name would imply to most of
the general public. I am more inclined to keep it in the D&D vein in some way because our organization, even
more now than in the past, truly encompasses the idea of members ranging from the offices (desk) to the field
techs (derrick). When we were first organized it was to help those in the offices understand more about what
went on in their companies outside of their offices. Times have changed. We now have members that work in
all aspects of the industry. We also have quite a few clubs in our organization that have tons of good will and
name recognition within their respective communities and might be hard pressed to regain that trust and
recognition with a radical change. You don’t want to have to re‐invent the wheel, just upgrade to the sleeker
model. Look to some of our companies for inspiration … how they have moved with the times and worked to
modernize their images. One example would be British Petroleum, which is now known as BP but has not
forgotten their past as they have transitioned for the future.
Thank you letting me express my opinions.
Thanks,
Reginia Garner
Silver Oak Drilling, LLC

EDITOR’S CORNER
If you have any announcements that require a quick response from your
clubs or regions, please forward it to me at htrujillo@rlbayless.com and we
will let the Association of Desk and Derrick Clubs know. We will complete
the ADDC Insight by the 5th of each month.
We encourage every member, every club and every region to
contribute. All suggestions are welcome.
Thank you to all that have contributed articles, items and ideas for
the ADDC Insight.

~Helen Trujillo

Desk and Derrick Club of Farmington, NM
Information, views or opinions expressed in the ADDC Insight newsletter originates from many
different sources and contributors. Please note that content does not necessarily represent or reflect the
views and opinions of the Association of Desk and Derrick or their clubs. Articles are merely to educate
and inform.
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VIEWPOINT
Written by Don Blankenship of Save the Country

Please watch this recently released, hour‐long video and see if you agree.
http://savethecountry.com/ It is called “Regcession: How the EPA is Destroying
America.”
The documentary makes clear that the Green Movement is a “big business”
not a “big cause”.
It is not only a big business for those directly involved in the Green Movement like solar and wind companies
but it is also big business for the media; the politicians, their friends and their families; foreign countries; multi‐
national corporations (many of which brand themselves as American companies); and even American colleges
and universities.
The American Competitionist, Don Blakenship started the web page “Save the Country” whose mission statement is stated clearly in their name.
Their first priority is to convinve people that this country is in need of being saved and their second is that it can be saved.

YOU’RE INVITED
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ACTIVE MEMBERSHIP
Written & Submitted by Connie J. Harrison
Desk and Derrick Club of San Antonio

I know many of you were unable to attend the 63rd Annual Convention of Desk and Derrick. I wanted to
give you some highlights about the changes you will see taking place over the next few years. As we all know,
change is not an option it is inevitable and from the feedback we heard at convention, the time is NOW for our
association to make these changes and go forward.
Nell Lindenmeyers’ letter is published in the Gusher and speaks very well to what she gained from the
Open Forum discussion. This is the viewpoint from a long time member and past ADDC president. I think you
will find it very exciting and very thought provoking.
I wanted to follow that letter up with some things that the ADDC board has committed too for you the
members…..


The board opened up the discussion at convention about the name change (as you read in Nells’ letter)
and we are committed to listening to the membership and doing what you elected us to do….lead this
association into the future. But we, the board, cannot do this alone. We need members support!
What does that support look like?????
1. Attend meetings, field trips and participate when you are there (you will be surprised at how
much you learn)
2. Chair committees, at the club level, regional level and association level (this is not scary as you
will have many helping you and giving you guidance)
3. If you do not feel comfortable at first chairing a committee, step up and be a committee
member…….you have so much to contribute and you will take away so many new ideas.
4. Ask at least one non‐member to every meeting (let them catch the fire and passion for this
industry that all the members have)
5. Talk to you management about what Desk and Derrick has done for you and why it is
important for you and your company to be involved as a member (bring
your bosses to meetings with you)
6. BE AN ACTIVE MEMBER….NOT A MEMBER ON
PAPER!
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ACTIVE MEMBERSHIP (CONT.)












The ADDC board will be hiring a Professional Marketing Firm to better market who we are and what
we stand for. We have not done a good enough job of marketing ourselves and Now Is the Time for us
to take action and move ADDC to the forefront of this industry and let others know that we are NOT a
social club….we are a PROFESSIONAL ORGANIZATION and that we PROMOTE EDUCATION. Sadly we
have not done a very good job with that these past few years. BUT THIS WILL CHANGE….!!!!!!!!
There will be other surveys…..not such long ones…..that will be coming, please take a few minutes to
fill those out. This is how we find out what the membership wants and we can make sound decisions
for our members.
We are going to link our ADDC website to Oil and Gas Industry websites. Our webmaster will be
working on this for us.
We will be looking more closely at the membership guidelines and requirements as we need to get the
word out to the Colleges for those students whose area of study is the Petroleum Industry. There is a
whole avenue out there we have overlooked. The new marketing company (which we will be looking
to hire) will be helping us with that aspect.
We are going to be doing some internal marketing and posting a form letter on the website for clubs
to send to former members to get them to come back to the meetings and rejoin.
A Past Presidents Ad Hoc committee for 2015 has been formed with Past President Marilyn Carter as
the chair, to research ways to move us forward….one possibility is to drop the word club from our
vocabulary…..we would still use it in our logo…ADDC…but it would go unspoken.
Looking at having an Ad Hoc committee for the 20‐30 year old members to have them help find ways
to bridge the gap and to speak to some new ideas for the upcoming years. This will also pave the way
for future leaders of the Association.

These are just some of the ideas the Association Executive Board is and will be working on in the coming
years. BUT we cannot do this without you…..the membership. It is up to each one of us to move this
association forward and to keep it going and growing. The time is NOW and we must keep climbing to greater
knowledge and greater education.
“DESK AND DERRICK IS A LIVING BREATHING ENTITY BECAUSE
OF ALL OF YOU….YOU ARE ALL SPECIAL AND YOU BRING
WONDERFUL TALENTS TO THIS ASSOCIATION AND TO
THE WORLD”.

As they say, it takes a village, it really does take the members……please be that member.
Thank you for the privilege of serving you the members.

Connie J Harrison
2015 ADDC President Elect
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MEMBERSHIP MOVEMENT
Written by Barbara Pappas, Membership Committee Chairperson
Desk and Derrick Club of Wichita Falls

The Membership Committee this year brainstormed and questioned clubs on what they did to try to
increase and retain membership. The committee also researched other non‐profit organizations to see what
worked for them. This letter provides information which consists of Part One of a Two Part series. We hope
you and your club will find some of these suggestions to be helpful in retaining and increasing membership. As
always, please feel free to contact me at bpappas1@ymail.com or your regional representative with feedback.
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MEMBERSHIP MOVEMENT (CONT.)
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FIRST CONVENTION
Written by Mike Weaver
Desk and Derrick Club of San Antonio

I first started going to Desk and Derrick to support my wife...and to be honest, a great dinner at the
Petroleum Club was a nice perk, too. After a short time I found the group to be very welcoming and warm.
Then they asked me to become a member which I gladly did.
My wife had gone to a few conventions always coming home telling me stories of great times and
wonderful new friendships. Earlier this year she was telling me of the upcoming convention, the dates etc.
then she said “you are going, too”. Even I, not being the sharpest tack in the world, realized this was not a
request but a mandate… LOL. I will tell you after going for the first time there won’t have to be a mandate, but
more me begging to go again!
I can only try and paint a picture of the incredible experience I had at the convention. There was, of course,
meeting a lot of new, wonderful people. The food was excellent and the field trips fun and educational! The
speakers they brought in were very informative while keeping us laughing the whole time. I will never forget
Politician Fred Mills Jr. known as “T” Fred (very funny..Check him out on YouTube). Also trading pins with other
clubs was cool too. Our Cajun dinner/dance at Vermillionville was a blast!
It was at the Saturday luncheon when I came to a complete understanding of the value of the organization.
The president was handing out certificates for members with 20 or more years. There were 92 in all! One lady
was a member for 60 Years!! Afterwards I told Sue this organization HAS to be really special for that many
people to belong for that long! That really impressed me.
After attending this year I came away with a new perspective and a strong desire to see our local chapter
flourish! I encourage each of you to do what you can at the local level, and to attend the upcoming Regional
Meeting, and, of course, give support to the upcoming International Convention to be held in San Antonio for
2017.
The next International Convention will
be in Lubbock. If you have never been to
one, do yourself a favor and go. It will be
an experience you will never forget.
So what started off as just wanting to
support my wife has grown to wanting to
support an amazing organization!
Wishing you all the best in the New
Year and thanking you in advance for your
continued support of our club!

Mike Weaver
San Antonio Member
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UPDATES FROM THE COMMITTEE CHAIR…
…ADDC FOUNDATION

Thank you for supporting the ADDC Foundation
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UPDATES FROM THE COMMITTEE CHAIR…
…CONTEST COMMITTEE

2015 AIMEE Forms are on the website now!
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UPDATES FROM THE COMMITTEE CHAIR…
…LEADERSHIP COMMITTEE

New Podcasts are on their way!
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UPDATES FROM THE COMMITTEE CHAIR…
…PUBLIC RELATIONS COMMITTEE

New Award Names and Parameters!
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ABOUT OUR ASSOCIATION
2014 ADDC Board of Directors
President

Linda Rodgers

lindar@pescoinc.biz

President Elect

Lori Landry

llandry@beanresources.com

Vice President

Connie Harrison

connie.harrison@valero.com

Secretary

Barbara Pappas

barbara@cobraogc.com

Treasurer

Maggi Franks

maggi@promosolver.com

Imm. Past President

Marilyn Carter

marilyn.carter@cnrl.com

Executive Assistant

Elaine McDowell

elainemc12@aol.com

Parliamentarian

Sheryl Minear, RP

sheryl@sojodrilling.com

Our Motto, Purpose and Mission

MOTTO
Greater Knowledge ~ Greater Service

PURPOSE
The purpose of this club shall be to promote the education and professional development of individuals employed in or
affiliated with the petroleum, energy and allied industries and to educate the general public about these industries.

MISSION STATEMENT
To enhance and foster a positive image to the global community by promoting the contributions of the petroleum, energy
and allied industries through education, by using all resources available.

~Courtesy of Nell Lindenmeyer, Desk and Derrick Club of Farmington.
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